NMPOZKAHZH ZE AIAAIKTYAKO ZEMINAPIO I'lA TON TOYPIZMO

O AAQuog ZokuvBou o€ ouvepyacia pe TNV EAAnvIKA Etaipia Mpootaciag g Puong
dlopyavwvouv diadikTuakd oepivdplo (webinar) oe oxéon Pe Tnv amoktnon Tou OleBvoug
OIKOAOYIKOU OAuatog TroldtnTag «Green Key» yia Tn Biooiyn avamtuén oTnv TOUPIOTIKN
Biounxavia.

Aev gival Tuxaio TTou TTOANOI Aéve OTI n TTavdnuia Tng vooou Covid-19 utropei va atroTeAei pia
guKalpia yia pia TTo  BILCIYN TOUPIOTIKN QvATITUEN. ANPOOKOTTACEIS TToU €XOouv Yivel atmd
MEYAAOUG TOUPIOTIKOUG TTPAKTOPESG OTTWG N Booking.com, n TUI kai GAAeg, deixvouv akpIfwg
autd. To 61% Twv TACIBIWTWY dnAwvel 6T N TTavdnuia Toug wbei o o Blwolya Tagidia oTo
MEANOV Kal TO 73% Twv epwTnBEVTWY Ba TTpoTIHoUoE va SIaAECEl Eéva KaTdAuua TTOU aoKoUoE
TIPAKTIKEG TTOU EiwvVaV TIC EMTITWOEIC oTo TEPIBAMov L. 'Hdn amd 10 2017, £vag oToug déK
EupwTraioug KAEivel OIKOTOUPIOTIKEG SIOKOTTEG 2 VW) O DEOUEUOEIS TWV TASIBIWTWY yia TNV PETA
COVID etroxn, mepiAauavouv Tnv Aoy evdg QIAIKoU TTpog TO TTEPIBAAAOV KATOAUUATOG Kal
HAANIoTa autd épxeTal 3° oTnNV KATATAEN TWV TTPOTEPAIOTATWY Toug 3. ATrd Tnv GAAn, 1° otnv
KATaTagn Twv €TMTAEOV PETPWY YIA TNV BIWCIKOTATA OTOV TOUPICHO £PXETAI N AvayvwoIuétTnTa
TWV ETTIXEIPNOEWY TTOU TO OIKOAOYIKO TOUG QTTOTUTTWHA gival XaunAd 2 kai n Omopén evog
OIKOAOYIKOU OAJPOTOG TToI0TNTaG OTIGC online TAATQOPUEG evoikioong yia TETOIOU  €idoug
kataAUuata . To «Green Key» €pxeTal va KaAUWel akpIBWS AUTAV TNV avaykn, TTPOC0QEPOVTAG
TNV duvaTtdTnTa Of Hia emmxeipnon va fexwpioel Yéoa ammod Tov avIaywvioud TG TOUPIOTIKAG
Biounxaviag kai TapdAAnAa va e@apudoel TTPOKTIKEG TTou BonBolv oTn opbBoAloyikdTepn
dlaxeipion Twv QUOIKWY TTOPWYV, TNV HEiwon TNG pUTTAVONG KAl TwV EKTTOUTTWY OI0&eIdiou Tou
avBpaka, Tnv TePIBaAAOVTIKA ekTTaidcuon K.a. ANwaTe kal ol TToAITIkES TG E.E. emkevipwvovTal
oe Mo o [pdoivn Eupwtn kal autd amoteAei €vav ammd Toug KUPIOUG Afoveg TOu
xpnuatodoTikoUu TAaiciou EZMA 2021-2027 yia 70 OT0I0 n OIKOAOYIKA TTIoTOTTOINON TWwVv
OUMUETEXOVTWV ETTIXEIPOEWYV TTIBAVOV va ATTOTEAECEI HOPIODOTOUHEVO KPITHPIO.

2 & TTOIEG EMIXEIPAOEIS ATTEVBUVETAI: =EVODOXEIQ, EVOIKIAZOPEVO DWMHATIA, TOUPIOTIKEG
eTTaUAcIG/BiAeg, akivnTa Bpaxuxpoviag yicbwong

Huepopnvia: Tetdptn 13 OkTwppiou 2021, wpa 15:15 p.u., Aldpkeia: 1 wpa

ZuppeToxn: ATTooToAn oto email: vpettabika@ 1340.syzefxis.gov.gr Tnv €TMwVUia Kal To €id0g
TOU KOTAAUUATOG 0ag yia va TTapaAdpete dwpedv 10 link ouvdeong oTo oEPIVAPIO

MAnpo@opicg: Tu. MepiBaAAovTog kai MoAMKAS MNpooTaciag Afjuou ZakuvBou, ka. MérTa-Mrrika
Bevepavrta, TNA.26953-60923
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